SURVIVA

Al

Four, 2hr Sessions of Practical

Profit-Making Strategies
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43$ Regardless of your type or size of businesigsolutely DARE YOU to attend all 4 sessions of the
program and not discovégold” worth thousands of dollars to you

© 2010 Survival Marketing 101 is a product of Q' Designs and Marketing * #11 Chad’s Plaza, Bank Hall, St. Michael,
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Disclaimer: The information, examples, ideas & solutions presented in this course are not intended to represent or guarantee that
everyone will achieve the same results. Each individual's success will be determined by his or her desire, dedication, knowledge,
product, efforts and motivation to work and apply what they have learnt. There is no guarantee you will duplicate the results stated.
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